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Founded in 1916, Etam now operates in over 45 countries throughout 
the world. This is the brand's first East Africa location, and we plan to 
expand further over the coming years as we seek to meet the increas-

ing demand for high-quality and affordable lingerie.

sexiness comfort sustainability

find the ‘PERFECT FIT’
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Mind Map

Mind Map
Liberty Eagle _ Etam - PARIS
flagship store location Africa

The Village Market
practical evaluation

Relevance of design 
to the brand. What 

emotions should 
design evoke for the 

sale to occur?

Evaluate the purpose of the 
design by ascertaining who the 

intended audience is, their 
product and their clientelle 

perception of the brand

- magazine
- roll-up banners
- posters
- tumblers e.t.c.,

Flyer
design

Event
invitation -

Social Media
iconic 

lingerie 

high fashion 
appeal



What would my typical workday look like as a Graphic Designer for Liber-
ty Eagle Ltd.? Is your performance assessment based on the amount of 
work done, the quality of the same or the implied benefits garnered 
through similar activities?

Why the choice of a flyer and a social media event invitation as the items 
of assessment for the practical evaluation? Based on your history of oper-
ation, would the same suffice for a brand campaign? What does your cus-
tomer funnel look like? What would I be required to do to improve it?

Questions. 
Liberty Eagle Ltd. - Etam

a)

b)
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